
Alpina – Following 2018’s successful launch of 
AlpinerX, this year sees four new fiberglass/ and 
steel models. Kickstarter backers were able to 
design their own watch from 11,000+ configurator 
options; the four most popular among Kickstarter 
members selected for general release. The watch 
works with a companion app, available for iPhone 
or Android, tracking heart rate, recording and 
analysing sleep patterns, notifying of missed calls 
and messages and configure the watch’s parameters. 
The new app has been redesigned for an easier 
overview of data via a dedicated dashboard. 

Frederique Constant – Frederique 
Constant’s new Classics Art Déco 
watches offer ‘affordable luxury’, 
the brand’s founding ethos. They’re 
powered by the FC-200 quartz calibre 
movement, with seven jewels and 
five-year battery life accuracy. The 
convex sapphire crystal protects the 
delicate guilloché decoration in the 
centre of the mother of pearl dial – a 
balanced combination of modern 
materials and vintage aesthetics. 

Tag Heuer – The Carrera Calibre Heuer 02T Tourbillon 
Nanograph. This new innovation is a watchmaking world 
premiere: a hairspring made of a carbon composite invented, 
patented and produced by TAG Heuer. The new hairspring 
regulates the manufacture movement, which is fitted with 
a tourbillon mechanism, meeting official standards for 
chronometer classification; traditional watchmaking meets 
craftsmanship and innovation. The hairpring’s nanoscopic 
hexagonal pattern is mirrored in the watch’s design. Its 
dial and movement features sandblasted and fine-brushed 
hexagons on the movement plate, visible through an open-
worked dial. 

Breitling – Navitimer 1 Airline Editions
Celebrating the brand’s role in the 
golden era of aviation and some of the 
most emblematic airlines of that time: 
Swissair and American legend, Pan 
Am. The new capsule collection will be 
produced for a limited time and therefore 
in limited volume. The stainless steel 
watch features the Pan Am logo on the 
transparent sapphire caseback and comes 
with a vintage-look brown leather strap, a 
Breitling Air Racer bracelet or a stainless 
steel mesh bracelet.
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G-SHOCK –  Pro-Trek WSD-F30. This 
new smartwatch supports a number of 
outdoor/water activities – even in areas 
without cellular service. The latest addition 
to the Pro-Trek brand, it will automatically 
synchronise its time when connected to a 
smartphone; perfect for time zone-hopping. 
A magnetic charging terminal/clip makes 
charging on the move easier and the new 
‘extend’ mode means the watch can switch 
between standby, monochrome display, and 
colour map display – increasing battery life 
to as long as a month.

Reservoir – Reservoir timepieces and 
movements are innovative for the radical 
way the time is displayed – drawing on 
three horological complications. The 
retrograde minute at 240° recalls the 
RPM counters, the manometers and the 
depth gauges. The jumping hour recalls 
mileage meters and the power reserve 
display echoes the fuel and oil gauges. The 
patented mechanical movement features 
an ETA2824 comprising 124 components. 
It’s all about measuring time, delivering 
performance and assessing risk factors. 

Now with over 700 members, the relaunched 
B2B marketplace, The Jewellery App, is not 
only going from strength to strength but 
has now been joined by a ground-breaking 
Business-to-Consumer site.  

“This new trade initiative has been created 
to help support independent retailers… 
and in turn the High Street”, says CEO 
and founder Daren Daniels. “Research is 
indicating that consumers who shop online 
are not buying from stand-alone stores 
but from marketplaces; half of all global 
e-commerce is now via these multi-seller 
platforms.”  

Bringing the trade together to meet 
consumer buying trends, the aim of the 
B2C Jewellery App is to drive consumer 
spending to retailers. And, as with the B2B 
site, the emphasis will not just be on sales of 
jewellery and watches, but will also provide 
an opportunity to promote traditional retail 
services, with consumers directed to their 
local jeweller.  

To make localised searches easy for 
consumers, each seller will have a Google 

Consumer Platform Joins 
The Jewellery App’s 
Growing B2B Site  

Map and icon, giving directions to their 
store. In addition, a Click & Collect process, 
as well as loyalty and gift cards, are being 
developed. As free accounts, sellers pay 
only when items are sold and with ‘Stripe’ 
accounts there is no delay on payments.

Meanwhile, the B2B site has been 
relaunched with some great new features. 
“With trade shows declining over the years 
it’s never been more important to have 
a jewellery trade business-to-business 
platform,” says Daniels. “The new features 
fall in line with the overall business 
objectives in addressing the needs of a 
modern buyer and industry.”   

The Jewellery App’s B2B platform is 
now split into four marketplaces: Retail, 
Supplier, New UK Supplier & Service and 
Business. As well as UK suppliers, the site 
is now inviting international suppliers to 
register products and services and new UK 
suppliers can advertise to be featured in 
the new section, as well as promote offers 
and deals. There is also the opportunity for 
buyers and sellers to leave reviews – a help 
to everyone.  

Download the App!
There are three apps for the consumer 
site – Android, iOS and the new Web App 
(B2B is Web App only), which uses the 
latest technology of apps so you don’t 
need to visit an app store and it has all the 
functionality of the website. 

To see how to download Web apps visit: 
info.thejewelleryapp.co.uk/the_app  

As we go to press over 130 retailers have 
signed up to the consumer-facing Jewellery 
App. “The more retailers there are, the 
more benefit to potential customers; they 
have more choice,” adds Daniels, who is 
currently working on consumer marketing. 
“The industry has an opportunity to be part 
of the growing consumer trend towards 
marketplace shopping… and it has to 
happen fast.”  

If you would like to sell to the consumer 
sign up at: info.thejewelleryapp.co.uk
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